
SPAANSE POLDER CAFÉ

branding



 
context01



Spaanse
Polder
Café

is a safety initiative designed 
to engage Spaanse Polder 
broad population in action to 
address organised crime and 
associated problems.



objective

The objective is to create an impactful 

visual identity and brand communication. 

We target a wide age range, so we need to touch each 

adult generation. The brand's communication must bring 

the idea that people can and should participate on the 

Spaanse Polder Café foruns. 

The brand introduces dynamic and colorful communication 

transmiting a feeling of movement towards one point.

 

The basic graphic elements are inspired on bycicles lanes 

spread in the area, reinforcing the idea that the forum is 

for ALL.



security
inclusive
dynamic

gathering
path

keywords



creative
rational Spaanse Polder Café is going to be 

transformed on a new, more inclusive, 

forum event.

Rather than merely the small group of business owners 

with whom the city currently engages, the Spaanse Polder 

Café is focused on getting as wide an attendance as 

possible, especially from the working population who 

normally do not engage in such events in the area.

The Spaanse Polder Café forum aims to actively engage a 

much wider cross-section of Spaanse Polder users, and 

has the potential to connect with all users of the area.



creative
rational

Bike lanes at Spaanse Polder 

- 

graphic elements known by everyone and a 

symbol of the dutch culture, transversal to 

all classes.

Windmills Direction to one point
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CUSTOMER EXPERIENCE DESIGN

logotipo

Voorjaars bijeenkomst

Together, we make Spaanse Polder happen.

Zomer bijeenkomst 

Together, we make Spaanse Polder happen.

Herfst bijeenkomst

Together, we make Spaanse Polder happen.

Winter bijeenkomst

Together, we make Spaanse Polder happen.



CUSTOMER EXPERIENCE DESIGN

logo versions



CUSTOMER EXPERIENCE DESIGN

logo versions

This is the version of the logo without 

the strapline.
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CUSTOMER EXPERIENCE DESIGN

colors



CUSTOMER EXPERIENCE DESIGN

typography

Spaanse Polder 
Café

CLASH DISPLAY

Main typography of the brand. 



CUSTOMER EXPERIENCE DESIGN

typography

SOURCE SANS

This is the secondary typography font that 

will be used in small Headlines. 
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CUSTOMER EXPERIENCE DESIGN

elements

geometric shapes 
and image masks



CUSTOMER EXPERIENCE DESIGN

elements

geometric shapes 
for background 
compositions
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obrigado.



oliveira 

de azeméis

Largo Luís de Camões, 

Edifício Rainha, Piso 12

3720-232 Oliveira de 

Azeméis

Portugal

aveiro

Rua José Afonso 28, loja 3

3800-438 Aveiro

Portugal

lisboa

Edifício Oeiras Office

Rua Marechal Teixeira 

Rebelo, 2, 1º D

2780-271 Oeiras

Portugal

porto

Via do Castelo do Queijo 

395, 4100-429

Porto

Portugal

braga

Rua Dr. Manuel José 

de Oliveira Machado 39, 

4700-058 Braga

Portugal

guarda

M5 - Business Center

Avenida Rainha Dona 

Amélia 74

6300-749 Guarda

Portugal

+351 256 668 413   ∙   geral@loba.com

fale connosco

loba.com


